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ASIA PACIFIC BUSINESSES AT A GLANCE

TIME INC.

TIME Asia 
Fortune Asia 
TIME South Paci�c
English Woman’s Weekly 

WARNER BROS. ENTERTAINMENT INC.

Warner Bros. Pictures International
Warner Bros. International  
	 Television Distribution

WArNer BrOs. HOme  
ENTerTAiNmeNT GrOUp

Warner Home Video
Warner Bros. Interactive 
Entertainment

Warner Bros. Digital Distribution
Warner Bros. Anti-Piracy Operations

Warner Bros. Consumer Products

Warner Bros. International Cinemas
	 Warner Mycal Cinemas

DC Comics

AOL LLC

AOL India
AIM
ICQ
Advertising.com

NEW LINE CINEMA CORPORATION

New Line International Releasing

TURNER BROADCASTING SYSTEM, INC.

Cartoon Network  
Boomerang
CNN International
CNN Headline News
CNNj (Japan) 
CNN Mobile

CNN.com (International 		
	 Edition)
POGO (India)
Turner Classic Movies (TCM)

JOINT VENTURES

Cartoon Network Japan
Cartoon Network Korea
Zee Turner Ltd.
CNN-IBN

HOME BOX OFFICE, INC.

HBO International Program  
	 Distribution
HBO Video

JOINT VENTURES

HBO Asia
HBO India

HBO MObile INTerNATiONAl 

	 South Korea

Time Warner Global Media Group partners with the world’s leading marketers 
to create ideas and initiatives that focus Time Warner’s premier assets 
against the marketers’ business challenges. A catalyst for collaboration 
across the company, the Global Media Group offers a unique point of  
access to Time Warner’s wealth of content, media platforms and consumer 
insights with enterprise-wide objectivity. Through this mission, the Global 
Media Group contributes to the growth of advertising and distribution 
revenue across the Time Warner portfolio.




